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THROUGH	  THE	  LENS	  OF	  NEW	  MEDIA	  

	  Kriti	  Singh,	  Associate	  Fellow	  ,	  CAPS	  

	  “What's	   interesting	   about	   the	   shift	   from	   an	   industrial	   age	   to	   a	   technological	  

age	  is	  that	  we	  keep	  inventing	  new	  media:	  movies,	  records,	  radio,	  television,	  the	  

Internet,	  and	  now	  ebooks	  -‐	  and	  one	  of	  the	  things	  that's	  most	   interesting	  about	  

the	  invention	  of	  a	  new	  medium	  is	  watching	  it	  reinvent	  itself	  as	  it	  penetrates	  the	  

culture.”	  	  

David	  Gerrold	  

	  	  	  	  	  	  	  	  	  	  	  	  	  To	  define	  new	  media	  with	  a	  single	  answer	  is	  an	  impossible	  task.	  Even	  old	  media	  were	  once	  
new,	  and	   today’s	  new	  media	   is	  also	  constantly	  changing	  and	  evolving.i	  New	  Media	  can	  broadly	  be	  

understood	  to	   include	  the	  use	  of	  new	  communication	  technologies	   for	  old	  or	  new	  purpose,	  a	  new	  

way	   of	   using	   old	   technologies,	   and,	   in	   principle,	   all	   other	   possibilities	   for	   the	   exchange	   of	   social	  

meaning.ii	  Historically,	  new	  media	  didn’t	  happen	  in	  a	  flash	  but	  originated	  from	  the	  media	  prior	  to	  it.	  	  

Our	   understanding	   of	   new	   media	   largely	   comes	   from	   looking	   into	   the	   “rear-‐view	   mirror,”	   as	  

Marshall	  McLuhan	  observed.iii	  	  	  

	  	  	  	  	  	  	  	  	  	  	  	  'When	  faced	  with	  a	  totally	  new	  situation,'	  McLuhan	  famously	  says,	  'we	  tend	  always	  to	  attach	  

ourselves	  to	  the	  objects,	  to	  the	  flavor	  of	  the	  most	  recent	  past.	  We	  look	  at	  the	  present	  through	  a	  rear-‐

view	   mirror.	   We	   march	   backwards	   into	   the	   future.'iv	  As	   is	   the	   case	   with	   most	   all	   of	   McLuhan’s	  

ingenious	   labels	   for	   profound	   relationships	   in	   media,	   once	   you	   begin	   looking	   for	   rear-‐view	  

mirrorisms,	  you	  see	  them	  everywhere	  you	  turn	  in	  history.	  The	  telephone	  was	  first	  called	  the	  talking	  

telegraph;	   the	   automobile	   the	   horseless	   carriage;	   the	   radio	   the	   wireless.v	  	   Indeed,	   the	   rear-‐view	  

becomes,	  for	  McLuhan,	  a	  fundamental	  operating	  principle	  for	  the	  evolution	  of	  media	  and	  its	  effect.	  

Thus	  new	  media,	  although	  the	  terms	  refers	  to	  new,	  however	  it	  is	  the	  traditional	  media	  which	  have	  

reinvented	  itself	  with	  changing	  times	  and	  technologies.	  	  
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Defining	  new	  media:	  

	  	  	  	  	  	  	  	  	  	  In	   simple	   term	   ‘new	   media’	   in	   general	   refer	   to	   those	   digital	   media	   that	   are	   interactive,	  

incorporate	   two-‐way	  communication,	  and	   involve	  some	  form	  of	  computing	  as	  opposed	  to	   the	   ‘old	  

media’	  such	  as	  the	  telephone,	  radio	  and	  TV.	  These	  older	  media,	  which	  in	  their	  original	  incarnation	  

did	  not	   require	  computer	   technology,	  now	   in	  present	   configuration	  do	  make	   the	  use	  of	   computer	  

technology.	  	  As	  defined	  by	  the	  Oxford	  Dictionary,	  'new	  media	  means	  of	  mass	  communication	  using	  

digital	   technologies	  such	  as	   the	   Internet.'	  New	  Media	   is	   the	   forms	  of	  communicating	   in	   the	  digital	  

world,	  which	  includes	  publishing	  on	  CDs,	  DVDs	  and,	  most	  significantly,	  over	  the	  Internet.vi	  	  

	  	  	  	  	  	  	  	  	  	  The	   boundaries	   between	   the	   tradition	   media	   and	   new	   media	   have	   blurred.	   New	   media	  

technologies	  enabled	  the	  same	  content	  to	  flow	  through	  various	  different	  channels	  and	  assume	  many	  

different	   forms	   at	   the	   point	   of	   reception.	   Thus	   initiated	   the	   process	   of	  media	   convergence.vii	  The	  

positive	   side	   of	   the	   new	  media	   technologies	   is	   that	   they	   have	   brought	   down	   the	   production	   and	  

distribution	   costs,	   increased	   the	   delivery	   channels,	   enhanced	   the	   reach	   of	   the	   existing	   delivery	  

channels,	  present	  various	  options	   to	   the	  consumers,	  provided	   the	  consumer	   to	  maintain	  archives,	  

interpret,	  share	  the	  media	  content	  in	  various	  channels	  and	  with	  more	  impact.	  	  However,	  the	  flip	  side	  

of	   these	   new	   media	   technologies	   is	   that	   they	   have	   augmented	   the	   concentration	   of	   ownership,	  

especially	  in	  mainstream	  media,	  where	  only	  a	  group	  of	  ‘elites’	  is	  dominating	  the	  media	  sector.	  	  

New	  Media	  landscape	  in	  India:	  	  

	  	  	  	  	  	  	  	  	  The	  recent	  decade	  saw	  the	  strong	  emergence	  of	  new	  media	  in	  India.	  At	  present	  the	  Indian	  new	  

media	   landscape	   have	   got	   a	   boost	   with	   rapid	   technological	   innovations	   along	   with	   optimistic	  

changing	   patterns	   and	   growth	   in	   media	   industry.	   Today	   Indian	   new	   media	   is	   buzzing	   with	   the	  

technological	   developments	   like	   social	   media	   interactive	   platforms,	   podcasts,	   RSS	   feeds,	   micro	  

blogs,	  websites,	  online	  instant	  messaging	  services	  etc.,	  which	  have	  transformed	  the	  very	  dynamics	  

of	  Indian	  media	  landscape.	  One	  can	  witness	  the	  amalgamation	  of	  real	  world	  with	  virtual,	  traditional	  

media	  with	  the	  digital	  and	  passive	  audience	  transforming	  into	  active	  audience.	  This	  new	  landscape	  
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has	  its	  own	  challenges	  and	  potentials	  and	  initiated	  a	  new	  era	  in	  the	  Indian	  media	  industry	  based	  on	  

three	  important	  factors,	  that	  is,	  to	  connect,	  to	  collaborate	  and	  to	  create.	  	  

Indian	  new	  media	  at	  present:	  	  

Following	  are	  the	  key	  highlights	  from	  the	  2013	  India	  Digital	  Future	  in	  Focus	  reportviii	  by	  comScoreix:	  	  

Ø Indian	  online	  population	  currently	  ranks	  as	  the	  3rd	  largest	  in	  the	  world	  after	  China	  and	  the	  

U.S.	  Around	  73.9	  million	  home	  and	  work	  Internet	  users	  are	  in	  India.	  

Ø It	  surpassed	  Japan	  in	  March	  2013	  and	  registered	  a	  year-‐over-‐year	  (YoY)	  growth	  of	  31%.	  

Ø 75%	  of	  its	  Internet	  users	  under	  the	  age	  of	  35.	  

Ø India	   has	   the	   youngest	   skewing	   online	   population	   among	   Brazil,	   Russia,	   India	   and	   China	  

(BRIC)	  countries.	  

Ø Across	   all	   age	   and	   gender	   groups,	   women	   between	   the	   ages	   of	   35-‐44	   years	   old	   are	   the	  

heaviest	  Internet	  users	  in	  the	  Indian	  market.	  

Ø The	  Indian	  blogging	  audience	  grew	  48	  %	  in	  the	  past	  year	  to	  36	  million	  visitors,	  while	  26%	  of	  

category	  traffic	  comes	  from	  mobile	  phones	  and	  tablets.	  

Ø 54	  million	  Internet	  users	  in	  India	  watched	  online	  videos	  on	  their	  computer,	  representing	  a	  

27%	  increase	  over	  the	  past	  year.	  

Ø Predominantly	  the	  Internet	  user	  use	  mobiles	  to	  access	  the	  Internet	  and	  various	  social	  media	  

platforms.	  

Ø About	   17%	   of	   the	   Indian	   population	   is	   between	   15	   and	   24	   years	   old,	   and	   they	   are	  

experiencing	   the	   changes	   brought	   by	   new	   media	   technologies	   most	   dramatically	   in	   their	  

personal	  and	  professional	  lives.x	  
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Ø The	   access	   of	   the	   new	  media	   technology	   by	   Indians	   exposure	   of	   Indians,	   including	   young	  

Indians,	   depends	   heavily	   on	   social	   locations—including	   gender,	   caste,	   class,	   and	   place	   of	  

residence—in	   this	   highly	   stratified	   society.xi	  Thus	   creating	   a	   digital	   divide,	   between	   those	  

who	  have	  access	  to	  the	  new	  media	  technologies	  and	  those	  who	  don’t.	  	  

Future	  trends:	  

	  	  	  	  	  	  	  	  	  	  	  	  The	  future	  trend	  indicates	  that	  the	  new	  technologies	  and	  innovations	  will	  continue	  to	  alter	  the	  

dynamics	  of	  new	  media	  in	  term	  of	  content/	  message	  production,	  information	  dissemination	  and	  the	  

audience	  participation.	  The	  changes	  will	  bring	  challenges	  before	  the	  authorities,	  especially	  when	   it	  

will	   come	   to	   freedom	   of	   expression.	   In	   terms	   of	   freedom,	   we	   will	   also	   witness	   the	   ‘attempts	   by	  

traditional	  authorities	   to	  control	   the	  new	  media	  use	  of	  young	  people	   through	  discourses	  on	  sexual	  

danger	   and	   moral	   panic.’ xii 	  The	   recent	   ban	   on	   the	   documentary	   'India's	   Daughter'	   by	   BBC	  

documentary	  is	  one	  such	  example.	  	  Furthermore,	  the	  Indian	  new	  media	  will	  continue	  to	  witness	  the	  

strain	   between	   the	   commercial	   consumption	   of	   new	  media	   technologies	   by	   the	   country's	   growing	  

middle	   class	   and	   the	   use	   of	   these	   same	   technologies	   for	   development	   purposes.xiii	  On	   the	   front	   of	  

increasing	   digital	   divide	   challenge,	   in	   order	   to	   fill	   this	   chasm	   and	   to	   equip	   the	   large	   number	   of	  

economically	   backward	   Indians	   who	   can	   potentially	   be	   served	   by	   new	   media	   technologies,	  

commercialization	  and	  Information	  and	  communication	  technologies	  for	  development	  (ICTD)xiv	  will	  

continue	  to	  work	  together	  in	  so-‐called	  Bottom	  of	  the	  Pyramid	  (BoP)	  initiatives.	  Attempts	  to	  provide	  

Indians	   with	   access	   to	   computers	   are	   a	   good	   example	   of	   such	   programs.xv	  More	   advanced	   media	  

devices	  with	  better	  access	  to	  social	  media	  platforms	  will	  be	  also	  seen	  in	  coming	  times.	  

	  	  	  	  	  	  	  	  	  	  	  To	   conclude,	   from	   today's	   perspective,	   some	   apparently	   major	   challenges	   are	   posed	   by	   the	  

impact	   of	   (now)	   new	  media	   technologies,	   like	   the	   ephemeral	   nature	   of	   online	   content	   and	   social	  

media	  communication	  or	  the	  hybridization	  and	  amalgamation	  of	  public	  and	  private	  spheres	  on	  the	  

web;	   in	   other	   words,	   these	   are	   the	   challenges	   posed	   by	   digitalization.xvi	  And	   Indian	   new	   media	  

landscape	  will	  be	  no	  exception	  in	  terms	  of	  challenges	  but	  have	  a	  huge	  potential,	  which	  can	  be	  tapped	  

to	  make	  India	  smart	  cities	  with	  knowledge	  based	  society.	  	  
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